
 
  Want your employees to try ridesharing? There’s no better opportunity
than Rideshare Week—Oct. 4-8—an annual, statewide campaign that
promotes alternatives to driving alone. Your local rideshare agency can
provide you with everything you need to run a Rideshare Week event at
your work site—including posters, flyers and more. And when your
employees pledge to share the ride at least one day during the week, they’ll
qualify to win prizes, too.

  It’s easy to participate. Check out what’s happening near you...Full story »

 

• Inland Empire Rideshare Week
kickoff, Sept. 9

• ACT Swap & Share, Sept. 16

• Network meetings

More Events »

No need to reinvent the wheel for
Rideshare Week – save time &
money by expanding on what’s
already free. Full story »

Vote for your
favorite traffic
reporter by Sept.
17 and you could
go to the Golden
Pylon Awards. Full
story »

Get news geared to commuters
that you can forward to employees
or incorporate into your own
rideshare newsletter. »

 
• Unusual event turns parking spaces into

parks »

• What’s your work site’s "transit score?" »

• Relief is on the way for Orange Freeway
commuters »

• Learn more about ie511.org on YouTube »

• To burn less gas, Americans need to
rideshare…or diet »



  Want your employees to try ridesharing? There’s no better opportunity than Rideshare Week—Oct. 4-8—an annual,
statewide campaign that promotes alternatives to driving alone. Your local rideshare agency can provide you with
everything you need to run a Rideshare Week event at your work site—including posters, flyers and more. And when
your employees pledge to share the ride at least one day during the week, they’ll qualify to win prizes, too.
  It’s easy to participate. Check out what’s happening near you...

Los Angeles County

"The Perfect Match"

  Metro wants to help commuters find the way to get to work that best
suits their lifestyle. That’s why Rideshare Week campaign materials will
promote how people can find "the perfect match," whether that’s
carpooling, vanpooling, riding bus or rail, bicycling, walking or
telecommuting.
  Prizes:  Those who pledge to rideshare at least one day during the
week could win two tickets to Disneyland, free gas cards, AAA annual
membership and more.
  How to get campaign materials: ETCs can download posters and
other promotional materials from the Metro web site. Pre-printed posters are available from Metro while supplies last.
  Making the pledge: Metro is going exclusively with paperless pledging this year. Commuters can pledge to share the
ride online for a chance to win prizes. Prizes will be shipped directly to winners.
  For more information: Rideshare Week in Los Angeles County is sponsored by Metro and private and public
organizations. Go to metro.net/rideshareweek or contact Metro at 213.922.2811.

Orange County

"Celebrating the Original Social Network"
  Long before there was Facebook or Twitter, there was another way for people
to get linked to thousands of destinations: ridesharing. Orange County
commuters are urged to "unfriend" the solo commute - and save time, money,
stress and do something good for the environment, too.
  Prizes: Participating ridesharers have a chance to win gift certificates, Oakley
sunglasses, an iPod and more.
  How to get campaign materials: If you didn’t pick up a Rideshare Week Kit
at the recent campaign kickoff, contact Orange County Transportation Authority
(OCTA) to see if there are still kits available, or you can download a toolkit by
visiting www.octa.net/rideshareweek.
  How commuters participate: Commuters can go to www.octa.net/
rideshareweek to say how they plan on sharing the ride during Rideshare Week
and register for prizes.

  Incentives for employers: The top three employers in Orange County
(based on work sites indicated on registrations received) will be recognized at
an awards breakfast and receive gift certificates.
  For more information: Rideshare Week in Orange County is sponsored by
OCTA and private and public organizations. Go to octa.net/rideshareweek or
contact Judy Leon at 714.560.5358 for more information.
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• Unusual event turns parking spaces into parks
  On Sept. 17, artists, activists and citizens will temporarily transform metered
parking spaces into public parks as part of an annual event called Park(ing)
Day. Created by San Francisco art studio Rebar, the event aims to challenge the
way people think about how streets are used. "In urban centers around the
world, inexpensive curbside parking results in increased traffic, wasted fuel and
more pollution," says Rebar’s Matthew Passmore. "Park(ing) Day is about re-
imagining the possibilities of the metropolitan landscape." Anyone can participate
and create a park – and in past years parks have garnered plenty of attention,
with sod or Astroturf, benches and beach chairs squeezed between two otherwise normal parking spaces filled by
cars. For more information, go to http://my.parkingday.org

• What’s your work site’s "transit score?"
  A new service of WalkScore.com – the web tool that ranks how walkable a
neighborhood is based on a 100-point scale – now scores an area’s transit
accessibility as well. It bases the score on data from transit providers in 30 major
US cities, including Metro in Los Angeles, Metrolink and Orange County
Transportation Authority. To use it, just plug in an address, and Transit Score will
assign a score based on factors such as how far you have to walk to a transit
stop and how often buses and trains arrive. 

  The web site also now lets you look up your commuting options, giving a side-by-side comparison of how long it
takes to get to a destination by car, bike and foot, as well as see nearby public transit stops and routes.

•  Relief is on the way for Orange Freeway commuters
  A new 5-mile lane will be added on the northbound Orange Freeway (SR-57) as part
of an improvement project to ease congestion. The lane will run from just north of
the Riverside Freeway (SR-91) near Orangethorpe Ave. in Placentia to Lambert Rd.
in Brea.  Construction is expected to be completed by summer 2014. For more
information, visit www.OCTA.net/sr57

•Learn more about ie511.org on YouTube
  Don’t miss out on the latest videos about ie511.org – the Inland Empire’s commuter help
web site – by checking it out on YouTube. Currently, you can upload or forward a link of a
helpful (and humorous) video that tells commuters all about ie511.org.  Go to
YouTube.com/user/ie511

•To burn less gas, Americans need to rideshare...or diet
  America’s growing obesity rate is prompting people to buy larger vehicles, which burn
more fuel, according to Consumer Reports. It cites a 2006 study that found almost a billion
gallons of gasoline burned each year can be attributed to passenger weight gain between
1960 and 2002. That’s .7% of all fuel burned in a passenger vehicle each year. What can be
done about it?  Tackling the obesity problem is one solution – and in the meantime, filling
those big vehicles with passengers will help.



 
  Want to promote Rideshare Week at your work site, but time and
money are limited?  That’s okay – there’s plenty that’s free, and by
adding a few "bells and whistles" of your own, you’ll generate as much
excitement as if you’d spent your entire budget and all year planning.

To get started...
  If you haven’t already, contact your county rideshare agency to get
free campaign materials (which may include posters, flyers, pledge
cards and program tips). 
  For a basic, "no frills" campaign, simply post the posters at high
traffic areas and hand out flyers. Then – depending on where your
work site is located – either distribute and collect pledge cards or
email employees a link so they can pledge online for a chance to win
prizes. That’s it!

Then add your own flair by expanding on the theme
  Whatever the theme is in your area, just take it and run with it. Hold a party, contest or
other event – big or small – that plays off existing posters and pledge cards. 
  For example, at a recent event in Los Angeles County, where the theme is "The Perfect
Match," the audience was delighted with a rideshare version of The Dating Game. Instead of a
man looking for love among three women, here a volunteer commuter tried to choose from
among people each posing as a different mode (carpool, vanpool, bus). Based on their often-
amusing answers to his questions, he was able to find the perfect way to get to work – and it
was a memorable way to drive home the point.

  Orange County employers could expand on the "social
networking" theme by turning to their own social networks to
advertise. Get employees to sign up for a Rideshare Week
Facebook page. Send updates on Twitter. Hold a contest for employees to create and post
videos on YouTube about their rideshare experiences – then send links to fellow
employees so they can see the videos, too.
  A natural for Inland Empire employers would be to do their own spinoff of the game
show theme, The Ride Is Right. Host a game show with a rideshare twist, or make a game

out of turning in the pledge cards. Another idea: Because the campaign emphasizes the low, low price of ridesharing –
why not email daily trivia about rideshare costs savings throughout the week?
  Ventura County employers can play up the "Rock Your Ride" theme as simply as holding a party with rock & roll
music. Other ideas: challenge employees to come up with their dream rideshare playlist of music for the carpool, bus
or train. If you have a PA system, make Rideshare Week announcements as if you were a disc jockey. 

Some other quick & easy ideas...
• Hold a separate raffle at your work site making proof of pledging their "ticket"
• Ask your CEO to send out a letter in support of Rideshare Week.
• Set up a booth in a central area to distribute rideshare information.
• Make an eye-catching bulletin board.
• Hold a brown bag lunch to recognize all participating employees.

 



COMMUTESMART NEWS
Editor/Writer: Jill Smolinski
Art Director: Harlan West

For subscription information
or to change your
COMMUTESMART NEWS
e-mail address, contact your
representative at the
rideshare office nearest you.

Metro Commute Services
One Gateway Plaza
MS 99-19-05
Los Angeles, CA 90012-2952
Business: 213.922.2811

OCTA’s Commuter Solutions
550 S. Main St.,
Orange, CA 92868
Mailing address:
PO Box 14184
Orange, CA 92863
Business: 714.560.5358

Ventura County
Transportation Commission
950 County Square Dr.,
Ste. 207,
Ventura, CA 93003
Business: 805.642.1591,
ext. 119

Inland Empire
Commuter Services
Office location:
7355 Magnolia Ave.
Riverside, CA 92504
Mailing address:
PO Box 51540
Riverside, CA 92517-2540
Business: 1.866.IECS4HELP
(1.866.432.7443)

Commuter Information
1.800.COMMUTE (266.6883)
commutesmart.info
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EVENTS
Inland Empire Commuter Services
Rideshare Week Kickoff is Sept. 9, 11
a.m. at Dave & Busters in Ontario and
includes lunch, a Rideshare Week-inspired
game show contest – plus employers can
pick up promotional materials.  Contact
Tara Pueschel at tpueschel@ierideshare.org

ACT Swap & Share is Sept. 16,
act-southernca.org,
kristina.valenzuela@caltech.edu 

International Car Free Day is Sept. 22,
22september.org

Rideshare Week is Oct. 4-8.

 

NETWORK MEETINGS
Coachella Valley ETC Network meets
bi-annually; call 1.866.IECS4HELP.
Glendale TMA meets regularly;
call 818.543.7641.
Orange County Network meets
regularly; call 714.560.5358 or email
sharetheride@octa.net
Pasadena TMA meets every other
month; call John Miranda at
818.354.7433.
Riverside County ETC Network meets
tri-annually; call 1.866.IECS4HELP.
San Bernardino County ETC Network
meets tri-annually; call 1.866.IECS4HELP.
Santa Monica ETC Network meets
regularly; call 310.458.8956.
South Bay/Westside TMA meets
monthly; contact Christina Corrales at
310.642.0066, email
christina_corrales@equityoffice.com
Torrance Transportation Network
meets regularly; call Kim Fuentes at
310.784.7902.
Warner Center TMO meets monthly;
call 818.716.5520. 

TRAINING
Metro Commute Services upcoming
briefings—where Los Angeles area
employers can learn about the
transportation survey process and
services Metro has to offer—are Sept. 9,
9:30-11:30 a.m. and Oct. 13, 1-3 p.m. 
For more information or to reserve a
space, email blanchardd@metro.net

South Coast Air Quality Management
District (AQMD)offers one-day ETC
training for $154.81. Upcoming sessions
are Sept. 23 and Oct. 6 at the AQMD
offices in Diamond Bar, Sept. 8 in El
Segundo, Oct. 14 in Woodland Hills and
Oct. 27 in Riverside.  Contact the AQMD's
training program at
etctraining@aqmd.gov or visit the AQMD
at aqmd.gov
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